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Senior Product Designer with 6+ years of experience designing consumer products 
across fintech, e-commerce, and digital platforms. I enjoy simplifying complex problems 
into intuitive experiences and increasingly exploring how AI can transform research, 
ideation, prototyping, and everyday product experiences. I bring a research-led, data-
informed approach with a strong focus on product craft, experimentation, and measurable 
impact.

WORK EXPERIENCE

Integrated NAP into Nykaa app across onboarding, auto-approval, creator dashboards, 
and in-context link sharing, driving 2.5x faster creator-base growth, 71% of sign-ups 
via the app, and ₹32 Cr annualised revenue impact.

Led the design of a 0→1 brand–creator campaign platform, enabling brands to create 
and manage campaigns while affiliates could discover and participate - driving 21% 
growth in affiliate participation, 45% growth in brand participation, and ₹30L increase 
in average monthly brand investment.

Identified the need and created an always-on creator feedback experience for NAP, 
turning research insights into a lightweight in-app feedback channel; generated 
2,000+ organic entries since launch in April to surface user pain points, bugs, and 
opportunities for product improvements.

Led creator research for NAP to understand evolving needs, behaviours, and adoption 
barriers, translating insights into features, opportunity areas and feature 
recommendations for the product roadmap.

Nykaa, Mumbai
Product Design, Jun 2025 – Present

Jupiter Money, Bengaluru
Product Design, Feb 2024 – Jun 2025

Led the credit card design vertical, driving the design process from research and 
ideation through prototyping, QA, and tech handoff while establishing more consistent 
design practices across the team.

Redesigned Jupiter’s credit card onboarding journey, using research insights to 
simplify the experience and increase conversion from 2.5% to 6%, significantly 
outperforming the industry average of 3.5–4%.

Jar App, Bengaluru
Product Design, May 2022 – Aug 2023

Led the end-to-end design of a feature aimed at increasing manual saving 
transactions, from opportunity exploration and storyboarding to prototyping; the 
feature now engages 1L+ users weekly.

Partnered with PMs, business stakeholders, and engineers to develop an alternative 
approach to a core revenue feature, driving a 4% increase in CTR and 8% reduction in 
cancellations.

Tata Elxsi, Bengaluru
UX Design, Aug 2019 – Apr 2022

Designed data-rich digital experiences and dashboards for A BB, Schaeffler, and Tata 
Electronics, translating complex information and real-time data into intuitive interfaces.

Redesigned ABB’s social web portal across desktop, tablet, and mobile, improving 
accessibility and user engagement.

AI IN MY DESIGN PRACTICE
Use AI across research synthesis, ideation, competitive exploration, rapid prototyping, 
copy exploration, and design iteration—using tools such as ChatGPT, Gemini, and Figma 
Make to accelerate exploration while maintaining human-led product judgment.

SKILLS
Product Strategy · Product Discovery · End-to-End Product Design · User Research · 
Interaction Design · Information Architecture · Prototyping · Rapid Prototyping · 
Experimentation · Growth & Conversion · Engagement & Retention · Data-Informed Design · 
Design Systems · Usability Testing · AI-assisted Design · Cross-functional Collaboration

AREAS
Consumer Products · Fintech · E-commerce · AI-powered Experiences · Growth & 
Conversion · Engagement & Retention · Product Strategy · User Research

SOFTWARE
Figma · FigJam · Jira · Notion · Figma Make · ChatGPT · Codex · Gemini · Amplitude

EDUCATION
Bachelor of Design, IIT Bombay, Mumbai - July 2015 to April 2019

https://1drv.ms/f/c/3e4a390d2e9e74c8/Esh0ni4NOUoggD5JgQAAAAABBcXPmd-UIN0eqbJ5eu93cA

